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Nielsen: Swine Flu News Spikes Frenzied Online Blog  and Twitter Activity 

New York, NY – April 27, 2009  - As reports of the swine flu outbreak reached beyond Mexican 

borders and into the U.S. late last week, the Internet has been buzzing furiously about risks, 

symptoms, and other updates for information. The volume of conversations about the epidemic is 

already nearly ten times those surrounding the salmonella and peanut butter scares from earlier this 

winter… or, to put it in another cultural perspective, the chatter about swine flu even dwarfs that of 

recent viral media star Susan Boyle. 

 

 

 



                                                       

 

The increased conversations around swine flu on Twitter, where swine flu found its way into nearly 2% of all 

tweets, are indicative of the spike in conversations around the Web. 

 

 

Controlling the disease, and the message  

As updates emerge hourly (the swine flu Wikipedia page was updated 60 times between 10am and 11am) 

response to the spread of the virus, the Centers For Disease control acted quickly, updating their homepage and 

creating a special section solely for updates and information on swine flu that includes key facts, related items 

and the ability to share/post the page to social bookmarking and social networking sites. Buzz activity about the 

CDC mirrors closely the buzz surrounding both health scares. 



                                                       

 

 

 
About The Nielsen Company  

The Nielsen Company is a global information and media company with leading market positions in 
marketing information (ACNielsen), media information (Nielsen Media Research), online intelligence 
(NetRatings and BuzzMetrics), trade shows and business publications (Billboard, The Hollywood 
Reporter, Adweek). The privately held company is active in more than 100 countries, with 
headquarters in Haarlem, the Netherlands, and New York, USA. For more information, please visit, 
www.nielsen.com. 
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