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ONLINE SHOPPING HITS RECORD LEVELS: NIELSEN ONLINE

New Zealanders seek better prices on the Internet

Auckland, 18 March 2009: Bargain hunting on the Internet is on the rise with more New Zealanders

than ever heading online to shop, according to a survey by Nielsen Online.

Nielsen Online’s latest Online Retail Monitor quarterly report (Q4 2008) shows the proportion of online
shoppers aged 18+ in New Zealand has increased from (39%) percent of the population in Q4 2007

to 45 percent in Q4 2008. The adult online shopping population now stands at a record 1.4 million.

Nielsen Online Research Director, Tony Boyte, says “The trend towards online shopping is spread
across most categories; however the most popular continue to be airline tickets, books/magazines,

and clothing followed by other travel related services such as car hire and accommodation.

“It is also interesting to look at purchase conversion rates following research via the internet. While it
is expected that there will be high online conversion for airline and entertainment tickets, we are also
seeing strong results for sports equipment, collectibles, books, clothing and toys. Stronger offline
conversions following online research are being found in categories such as insurance, home

appliances, food/beverage/wine and consumer electronics.”
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Boyte continues; “Our research is clearly showing that the challenging economy means more and
more consumers are focused on getting better prices and a better deal overall. The Internet has

rapidly become the shopping option of choice to achieve these goals.”

“In addition, more and more people say they are ‘saving time visiting shops’ and ‘avoiding sales staff
and crowds’ which shows that consumer time is at an ever increasing premium and a further

significant driver for shopping via the web,” adds Boyte.

For further information about Nielsen’'s most recent Online Retail Monitor report, please contact Tony

Boyte, Research Director, Nielsen Online, New Zealand at 09 970 4143 or tony.boyte@nielsen.com .

ENDS

About Nielsen Online Retail Monitor

The New Zealand Online Retail Monitor provides the country’s only in-depth look into the nation’s
online retailing — combining the wealth of data on this subject contained in Nielsen Media Research
Panorama with the online shopper behavioural patterns exposed in Nielsen Online research. The
report provides continuous quarterly snapshots of the online ‘market space’ as it evolves and
comparative trends with historical data from Panorama. The report aims to deliver an ongoing and
highly contemporary analysis of consumer e-commerce mindsets and activities across a range of
products and services. This arms organisations with the information required to more thoroughly
understand the behaviours, profiles, and perceptions of online consumers, helping to ensure that the
best online development decisions can be made.

About Nielsen Online

Nielsen Online, a service of The Nielsen Company, delivers comprehensive, independent
measurement and analysis of online audiences, advertising, video, consumer-generated media, word
of mouth, commerce and consumer behavior, and includes products previously marketed under the
Nielsen//NetRatings and Nielsen BuzzMetrics brands. With high quality, technology-driven products
and services, Nielsen Online enables clients to make informed business decisions regarding their
Internet, digital and marketing strategies. For more information, please visit www.nielsen-online.com.

About The Nielsen Company:

The Nielsen Company is a global information and media company with leading market positions and
recognized brands in marketing information (ACNielsen), media information (Nielsen Media
Research), online intelligence (Nielsen Online, which is comprised of NetRatings and BuzzMetrics),
mobile insight (Nielsen Mobile), trade shows, and business publications (Billboard, The Hollywood
Reporter, Adweek). The privately held company is active in more than 100 countries, with
headquarters in Haarlem, the Netherlands, and New York, USA. For more information, please visit,
www.hielsen.com.
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