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AUSTRALIANS CAN’T GET ENOUGH OF NEW TECHNOLOGY: NIELSEN 
- Internet capable multimedia device ownership set to take off;  

- Australians embracing new mobile phone technologies 
 

SYDNEY, 25 OCTOBER 2010 — Interest in Internet-capable media devices such as tablets, 

Smartphones and Internet capable TV has experienced rapid expansion in Australia in recent months 

and, according to a Nielsen study released today, Australians’ intention to purchase is also high. 

 

The Nielsen research found that 24 percent of Australian Internet users were considering purchasing 

a tablet computer in the next 12 months, while 22 percent thought they might purchase a handheld 

multi-media device other than a mobile phone (eg iPod Touch, PSP) and 28 percent were considering 

purchasing a Smartphone (see chart 1). 

 

The increase in device ownership is bringing about changes in how Australians access the Internet – 

more than one third of Australians (36%) accessed the Internet via their mobile phone in the past 30 

days and 13 percent accessed the Internet via a handheld media device other than a mobile. In the 

coming 12 months, more than half of online Australians (51%) were likely to access the Internet via 

their mobile phone and as many as 30 percent indicated they may access the Internet via a handheld 

device other than a mobile. 

 

The Nielsen findings also point to an increase in consumption of online video, both via traditional 

computers and handheld multimedia devices, while growth in video consumption via mobiles was 

steady. More than three quarters of online Australians (77 percent) watched video content on their 

computer at least once in the past 30 days and a further 26 percent watched video on their mobile 

phone. Just under one third (31%) watched video on a handheld multimedia device in the past 30 

days (see chart 2). This compares to 71 percent of online Australians who watched video on their 
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computer in April 2010, 28 percent who watched video on their mobile phone, and just 18 percent 

who watched video on a handheld multimedia device. 

 

With the capabilities of mobile phone constantly expanding, Australians appear to be open to 

adopting new mobile functionality and technologies – while texting remains the number one activity 

undertaken on mobile phones in Australia, 22 percent have sent an email via their mobile phone, 17 

percent have downloaded an application to their mobile and six percent have made a purchase, sale 

or payment using their mobile phone. A further 55 percent of online Australians say they would 

consider using their mobile phone to make purchases in shops and restaurants in the same way they 

would use cash or a credit card. 

 

“Australians’ love of technology, particularly anything to do with online connectivity, is insatiable, the 

more the capabilities expand, the more we want,” observes Matt Bruce, Managing Director of 

Nielsen’s online business in Australia. “With such a rapid take-up of new technology in Australia, 

there are more opportunities than ever for marketers and media companies to reach out to 

consumers – whether it be via mobile, video or traditional Internet – the challenge lies in crafting 

meaningful, well-timed messages to achieve cut-through in a landscape where there are an 

increasing number of voices all vying for consumers’ attention.” 

 

Nielsen is currently preparing its Annual Australian Online Consumer Report which will provide 

additional insight into the above trends as well as taking an in-depth look at online behaviour, 

including what Australians are doing what online, device usage, online media consumption patterns 

and the role of online media in the lives of today’s consumers. 
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Chart 1: Percentage of Australians considering purchasing an Internet-capable media device 
in next 12 months 

 
Source: Nielsen Global Consumer Survey, Q3 2010 
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Chart 1: Video consumption, past 30 days 

 
Source: Nielsen Global Consumer Survey, Q3 2010 

 
 
 
 

About The Nielsen Company 
The Nielsen Company is a global information and measurement company with leading market 
positions in marketing and consumer information, television and other media measurement, online 
intelligence, mobile measurement, trade shows and related assets. The privately held company is 
active in approximately 100 countries, with headquarters in New York, USA. For more information, 
please visit, http://www.nielsen.com. 

 


