
NetView
The Industry Benchmark for Internet Audience Measurement

NetView, Nielsen’s syndicated Internet audience measurement service, provides an in-depth 

perspective into the online consumer and the digital universe. Through metered measurement of high-

quality, representative panels of Internet users, the NetView service tracks usage across Web sites and 

digital applications to deliver high-quality audience data and analytics. Reporting audience metrics 

and demographic information, the service delivers key insights into online activity and consumer 

behaviour. 

An Accurate Relection of User Activity

Nielsen’s unique, patented desktop meter accurately 

identifies which browser, tab, Internet application 

(including media players and instant messaging) or 

desktop application is in focus. In this way, the NetView 

service accurately credits time spent—a major indicator 

of user loyalty and engagement. At the same time, precise 

prompting technology credits traffic to individuals using 

shared PC’s within households.

Use NetView to:

Buy, sell and plan online media

Compare your Web site’s audience metrics to other sites 

in a specified category or across the digital landscape

Trend site audience metrics over time 

Identify the best sites for reaching demographic targets 

Analyse site traffic by section, subdomain, referrals and 

top pages

Fully understand  your online audience

Estimate reach/frequency for your online campaigns

Felixible Detailed Reporting

NetView’s Web interface makes it easy to run monthly 

reports based on customised site lists, category/

subcategory definitions or across all sites. Demographic 

and referral/destination/top page drilldowns provide the 

details behind the topline numbers. URLs and Internet 

applications are aggregated into three distinct levels, 

company level (Parents) and site and advertising-

entity levels (Brands and Channels), for more granular 

and relevant site analysis. With the Report Manager, 

frequently used site lists, demo targets or reports can be 

saved, and can be automatically sent via e-mail in Excel 

as new data is available. 

Additionally, as a client you have direct access to the 

Nielsen analytics team. With years of expertise in 

Internet media and market research, our analysts can 

help you turn NetView data into custom reports that 

form a strong foundation for strategic business decisions.

More than 2,000 clients worldwide subscribe to Nielsen ’s services to 

help them meet business objectives, including leading advertisers, agencies, 

publishers, technology,  media, retail and financial organisations



Available Audience Reports Include:

Site Metrics

Demographic

Easily Compile and Manage Site Lists Easily

easier site recognition

Focus on Report Results Relevant to You
NetView’s Report Manager provides easy access to site lists, 

reports and target audiences.

Additional Report Features Include:

Standard Site Metrics Report

Audience Overlap Report displays percentage of an audience 

visiting other sites within specified site selection

Trend Report

Report Manager

Standard Site Metrics Report

research with patented tracking technology to deliver key metrics and insights

NetView

Reach/Frequency Report (Additional Cost)


