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You‟ve heard the hype...

By 2014, mobile 

advertising will 

be worth 
–$5.7bn (Juniper research, 

Jun 09)

–$29bn (ABI research, May 

09)
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But are you getting the info you need?

• Is it worth it for my brand?

• What kind of consumers can I reach?

• Do I really need an iPhone app?

• Is there real substance behind the hype?

• How can I quantify this market properly?
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Three

mobile

myths
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Myth 1

It‟s all about 

the iPhone
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It‟s not one 
audience...
It‟s many
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iPhone is only 
2% of the UK 
phone market

The Nielsen Company. Mobile Media Marketplace 

2Q09 
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The iPhone owner

• iPhone owners in the UK skew heavily towards males 

(73%)

• And ownership is getting steadily older (4Q08 vs 2Q09)
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Some iPhone facts

• iPhone is perfect to engage 

that specific consumer group

• But it‟s not the right way to 

reach the mass market
– SMS can reach everyone on 

mobile

– WAP is no longer „crap‟

• You can mis-hit quite badly

• WARNING: agencies and 

developers love the iPhone...
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Myth 2

It‟s just for 

young people
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UK mobile internet users, 2Q09

1000s
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Connecting to the world is overtaking 
downloading „mobile content‟

• In the beginning, there were ringtones and operator 

portals

• Services were targetted heavily at the young (16-30)

• The rise of “off-net” was inhibited at first by tariff, user 

experience, poor quality wapsites...

• But in the last year or two, consumers have migrated 

away from operator portals, towards social networking, 

messaging & email and accessing information

Page 13
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14

Mobile Media User Penetration in UK, 4Q 2008

Teenagers are still a „get‟ audience with heavy 
downloads, but mobile internet is for young adults
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Lufthansa: a grown-up brand getting it right 
on mobile

• The Lufthansa mobile site is accessed mainly by 

professional, educated men over 25

• 11% of Lufthansa passengers check in via their mobile –

90,000 mobile boarding passes a month

Female

Male
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iPhone leads Lufthansa access

Source: Lufthansa, Sep 09
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Myth 3

You‟ve got to 

have an app
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App Store Downloading Behavior – By Age            
Q4 08, iPhone Owners

“It’s a Web 

device”

Mum and Dad £ 

Effect
The Facebook 

Crowd

iPhone apps and who‟s paying…
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App Store Downloading Behavior – By Age            
Q4 08, iPhone Owners

There is a cliff after more than 5 app 
downloads/month
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Do you have to have an app?

• “Noel Edmonds‟ Cosmic Ordering”

• Cosmic ordering: 
–ask for what you want

–and you will get it for free

• iPhone app: £1.19
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Will Noel‟s fans buy the app?

• It is not something for the „Deal or 

No Deal‟ audience?
–Only 2% of UK females aged 45-54 

have downloaded a mobile 

application

• But perhaps Noel be asking for a 

post-ironic cult student fanbase?
–22% of 18-24 UK males have 

downloaded a mobile application
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Driving the 

growth of the 

mobile internet
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What is driving the growth 
of mobile internet?

1. All-you-can-eat data plans

2. Faster connectivity

3. Better multi-function handsets with better screens

4. Social networking, news and search



September 24, 2009 Confidential & Proprietary

Copyright © 2009 The Nielsen Company

Driver 1: flat fee data tariffs allow browsing 
without fear

24

Mobile Internet Users Data Services Payment – Q4 2008
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Driver 1: combined with post-pay tariff 
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Driver 2: fast connectivity and screen clarity

Most Important Mobile Internet Features for Mobile Internet Users - Europe Q3 08
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Driver 3: a great device user experience
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(And luckily for all of us, the smartphone 
sector is growing rapidly)

28
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Driver 4: searching, being informed

and staying connected
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Our advice?

Don‟t waste your 

money on mobile 

advertising
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Our advice?

Spend it wisely
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Spending it wisely: consumer insight

• Understand the mobile habits of your consumers
– Handset

– Tariff

– Media usage

– Attitude to 

technology

• Choose the

right way to

engage with

them
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Spending it wisely: browsing habits

• Find out where they visit on their mobile
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Spending it wisely: campaign planning

• Don‟t ignore SMS
– It may not win you a D&AD award

– But it‟s a proven method of reaching mass-market audiences

– And encourages engagement

• Make sure your banners click through to a mobile-

optimised website

• Focus on engagement, not just reach
– CRM, games... 

– Give in order to receive

• It‟s OK to ask for help!
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Thank you!

Edward.kershaw@nielsen.com

Twitter: @kershaw

mailto:Edward.kershaw@nielsen.com

