
A global leader in Internet media and market research

Market Intelligence uses business effectiveness metrics
including daily and weekly unique browsers, monthly
unique audience, page impressions, frequency and
session duration to build comprehensive, census based
pictures of actual domestic and total traffic to audited
websites.

The service helps answer questions like:

> How are my competitors' sites performing?

> Does my website measure up?

> Which site is attracting the most traffic in a specific
industry sector today, this week or this month?

> Which other websites are my visitors interested in?

Together with NetRatings' website measurement service
SiteCensus, and the online advertising tracking service
AdIntelligence, Market Intelligence forms the
Nielsen//NetRatings Web Analytics product suite which
offers a fully incorporated and holistic view of the online
market. 

Market Intelligence Benefits

> Use Most Accurate and Timely Data Available

Nielsen//NetRatings Market Intelligence uses a
unique, MFA approved, formula of cookie generation
and audience duplication corrections to provide the
most statistically correct monthly unique audience
data, in addition to near real time daily and weekly
unique browser, impression and duration metrics.

> Convince Advertisers

Market Intelligence's accurate and rich
benchmarking data provides potential advertisers,
media buyers and investors with a clear-cut insight
into your site's performance.

> Support Strategic Decisions

Knowledge is power. Increase your affinity with the
market space, find the market's peaks and lows, learn
from its successes and failures in order to prepare for
strategic moves like the development of a new
advertising campaign, the media placement of a
promotion or even the acquisition of, or partnership
with, other industry parties.

> Accelerate Internet Investments

Market Intelligence has contributed in many
countries to accelerated internet development and
growth. Increased transparency and independent
auditing have proven to instil trust among industry
players and therefore increase investment levels.

Nielsen//NetRatings' Marketing Intelligence provides insights into the competitive
online landscape through unique independent, near real time performance ranking
and audience demographic profiling of audited websites.

> Market Intelligence
for benchmarking performance

Ranking report by site or publisher



Market Intelligence Features

> Key metrics include daily and weekly unique
browsers, monthly unique audience, page
impressions, average frequency, page duration,
session duration

> Ranking reports and trend data can be viewed and
downloaded by publisher, brand, industry category
and site

> Duplication reports give insight into the reach and
frequency between publishers, brands, industry
categories and sites

> Market Intelligence reports can be easily exported to
be included in customer presentations or sales kits
for sales and marketing efforts through the flexible
data export feature

www.nielsen-netratings.com

Duplication report

Ranking Report by categories

For more information please contact our representative in your country. Contact details can
be found by selecting your country on the homepage of the Nielsen//NetRatings website.

Trending report
“The Australian internet advertising market needs to
embrace an increased level of accountability and 
data accuracy. 

The MFA endorses Nielsen//NetRatings’ measurement
methodology which results in a statistically more
accurate unique audience metric. 

In addition, accessing daily data is a significant
advance that proves valuable for advertisers, whether
planning daily buyouts or trying to understand the
impact that day of the week and ‘sensational events’
have on advertising programs.” 

Media Federation of Australia


